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bM: What are your future plans?

We'll continue listening to consumers. They want
to be more environmentally friendly but they need simple
solutions. If they chose bottled water for refreshment and
hydration because it fits their lifestyle and needs, especially
versus high sugar beverages, the simple choice is to chose
a brand whase bottle does not use depleting, non renewable
resources and has multiple recovery options. Why choose an
0il based bottle when there's a better environmental option
and, you're getting great tasting water? There's no difference
in cost to making that decision and consumers feel like
they're doing something for their environment and for their
children’s future environment. They want to feel less guilty
about drinking bottled water and Primo is that solution.

We'll keep looking for ways to bring environmentally
friendly packaging to consumers while not sacrificing the
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convenience of bottled water and other beverages. And, we'll
conlinue working with the industry on new, efficient and
effective solutions to managing these new environmentally
friendly matenials, toa.

bM: Anything else you'd like o add?

Everyone needs to realize that we must make changes
in how we package consumergoods, especiallyfood products.
Some new packaging, using new innavative resins, might not
be perfect today. But they also need to realize that there isn't
any package today that is perfect either. Take little steps and
be open to changes that are better for our environment today

and tomarrow. We all nsed to be in this together.

bM: Thank vou very much, Mr. Ronan.

www.primowater.com
WWW.UDONGreen.com

Natalia, adorning our cover-phote in
this issue, says: “Bottles made from
renewable resources - a good idea! | work
with Corvaglia, one of the leading suppliers
of caps and closures for the beverage
industry. We are also evaluating the use
of bio-based plastics for our products.”



